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NOISE is a leading independent Lebanese PR Firm specialized in Public Relations, Media Relations,
as well as events conception, production, and full management. The company also offers services
in the fields of public affairs, lobbying, crisis communications, content management, copywriting,
editorial services, media monitoring, E-reputation, and community management.

Established in 2013, the Firm counts today 16 seasoned PR experts, managing the operations of
a portfolio of approximately 60 leading Lebanese and international accounts, including top-notch
energy, defense, political, governmental, non-governmental, F&B, educational, diplomatic, and
corporate actors. Our PR and events experts have led endless operations in Lebanon and abroad,
and covered accounts and services in numerous countries including France, Russia, Switzerland,
Egypt, the GCC countries (mainly KSA, Qatar, Bahrein, and the UAE), Turkey, China, and Cyprus.
In its portfolio, Noise is proud to have offered its services to some of the most prominent and
prestigious clients and brands in the world, including YouTube, Microsoft, Cigna, Global Blue,
Karadeniz Holding, Bacardi Group including Dewar's and Grey Goose, the Lebanese Diaspora
Energy (LDE), Everteam, the Lebanese Reforestation Initiative (LRI), Red Bull, Rotary Club, the
City of Beirut, USEK, Abela Fréres, Careem, and many others.

Moreover, Noise has managed to successfully impose itself as one of the most respected and
solicited PR actors in Lebanon and the region with a multi-million US dollars turnover. In this
regard, the Firm has been selected by the communication magazine Silicon India to figure on its
list of the 10 most promising PR agencies in the Middle East.

In 2018, after the agency had reinforced its presence in Lebanon, it adopted an international
expansion strategy. It has created an operational platform in Yerevan - Armenia, catering to the

needs of the Armenian and Caucasus markets. Moreover, it has operational presence in Egypt

and Tunisia, and is working on launching operations soon in France and the GCC.
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WHAT IS e

nmse?

y definition, “noise” is a sound that is loud
or unexpected, a persistent disturbance. As
the name implies it, Noise sAL is a young PR
Firm whose main promise is to create “noise”
around its clients’ brands and stories through

events management, PR, and Media Relations. The
company also offers services and consultancy in the
fields of public affairs, lobbying, crisis communication,
copywriting, and editorial services. Our strategies
and actions bring positive change to our clients’
communications, through a dedicated team responsible
for the study, implementation, and control of highly
professional quality services, including:

Communication Consultancy.
Public Relations.

Media Relations.

Events Management.

Copywriting and Editorial Services.
Public Affairs and Lobbying.

Crisis Communication.

Corporate Communication.
Financial Communication.

Media Planning and Booking.

Creation.



MISSION







SERVICES




COMMUNICATIONS CONSULTANCY

» GENERAL CONSULTANCY
» STRATEGIC PLANNING

COPYWRITING AND EDITORIAL SERVICES

» ORIGINAL CONTENT DEVELOPMENT
» EDITORIAL SERVICES
» EDITORIAL METHODOLOGY

CORPORATE COMMUNICATIONS

ANNUAL REPORTS

BROCHURES

WEBSITE CONTENT

PRESS RELEASES

NEWSLETTERS AND MAGAZINES
AUDIOVISUAL MATERIALS
SPEECHES AND PRESENTATIONS

MEDIA INTELLIGENCE

MEDIA ANALYSIS

MEDIA ASSESMENT

MEDIA REPORTING

MEDIA COVERAGE EVALUATION

MEDIA RELATIONS EVENTS MANAGEMENT

PUBLIC AFFAIRS AND LOBBYING CRISIS COMMUNICATION

v v v vV vV v v Vv

MEDIA CONSULTANCY EVENTS DESIGN

STUDY AND ANALYSIS
STRATEGIC CONSULTANCY
CONCEPT CREATION
EVENT COMPLETE SET-UP

EVENT PROGRESS MONITORING

MEDIA ACTIONS
PERSONALIZED MONITORING
MONITORING REPORTS

RELATIONS WITH JOURNALISTS
PRESS OFFICE
MEDIA CLUB

STRATEGIC CONSULTANCY

MONITORING

INFLUENCE MAPPING

CONSULTANCY AND STRATEGIC THINKING
INTERVENTIONS

NETWORK CONSTRUCTION

LOBBYING ACTIONS

SPECIFIC COPYWRITING

» CRISIS MANAGEMENT

INTERNATIONAL VISIBILITY

CYBERSECURITY



GET NOISE FOR POWERFUL MESSAGING
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MAKE RESOUNDING NOISE FROM YOUR EVENTS

@ e 9 e @ EVENTS MANAGEMENT
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GET NOISE THROUGH OUR MEDIA RELATIONS TEAM

@ @ @ e Q MEDIA RELATIONS

14



SUCCESSFULLY MANAGE CRISIS WITH NOISE

@ @ @ @ e CRISIS COMMUNICATION

15



RS

[

CYB

cybersecurity strategies and actions.



INTERNATIONAL
VISIBILITY

Noise has a secured access to several leading PR offices around the globe, allowing the Firm to offer services in

i

several markets including the US, Europe, Latin America, China, and the Arab world. This reach is ensured through a
strategic alliance with a leading US Washington DC-based PR Firm with which it is capable of handling international
visibility problematic issues. This alliance allows the Firm to offer its services internationally, especially in terms of
media visibility as well as events planning and management, while widening the reach of Lebanese and regional clients
to the whole world. This allows it to be the only Firm in Lebanon capable of securing media visibility for its clients in
the most prestigious media outlets in the USA, the UK, France, and other markets, in addition to providing them with

key presence in the most reputable events worldwide.
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OUR PR SYSTEM

MONITORING

| Media Monitoring
| Newspapers

| Magazines

| TV

| Online

| Websites

|Social Media

STRATEGY

| PR Consultancy & Advisory
| Media Consultancy
| PR Strategies Elaboration

CRISIS
MANAGEMENT

| Strategy Elaboration
| Strategy Execution
| Action Implementation

Editorial Strategy

| Content Advisory

| Content Strategies

| Stories Developments
| Editorial Calendars

Copywriting &

Editorial Services

| PRLs Writing

| PRLs Translations

| Q and As Developments
| Stories Writing

| Supportive Documents

| Events Conception
& ldeas

| Full Events Architecture
Proposals

| A-to-Z Production
& Management

- MEDIA RELATIONS
CONTENT CREATION & COVERAGE

Media Clubs

| Networking

| Advocacy & Lobbying

| Media Relations &
Loyalty Programs

Media Events

| Press Conferences
Organizations

| Media Gatherings
Organizations

| Media Trips
Organizations

| Media Invitations
& Lobbying

| Media Kits

| Media Coverage & Book

Media Placements

| PRLs Dispatch

| Articles Placement

| Interviews

| Direct & Indirect Stories

Press Office
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OMMUNICATION CONSULTANCY

The management of the image of abrand and/or institution
requires a conclusive communication strategy. At Noisk,
we understand that the quality of the information
transmitted to the media and audiences is a key asset,
so we make sure to provide you with the right tools and
guidance for an optimal corporate communication.
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neral Consultancy

Assessment of the needs in terms of
communication of all types: corporate,
advertising, PR, and media.

Evaluation, strategy development, and
recommendations.

Market research and benchmarking.
Audit of perception and awareness.
Opinion and trend surveys.

Market and competition analysis.
Brand positioning analysis.

Identification of the objectives, messages,
and targets.

Development of strategic
ommendations
based on the studies and analyses.

Strategic Planning

Analysis of existing communication.

Creation of communication strategies
based on the environment and existing
communication analyses.

Positioning development.

Creation of brand territory.
Communication budget audit.
Evaluation of innovation possibilities.

Study and analysis of the communication
challenges.

Image audit.
Risk detection.

Evaluation of communication opportunities.



MEDIA RELATIONS

In the media world, it's not only what you know but also,
and most importantly, whom you know. Noise leverages
its extensive network of contacts to guarantee you
high profile coverage across all types of media (press,
audio-visual, and digital). Our unique know-how in terms
of Media Relations allows us to shape the ideal media
strategy that leads you to the right destination.
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» Media Consultancy

Assessment of the needs in terms of
media targets.

Assessment of the needs in terms of media
presence, visibility, reach, and frequency.

Identification of the opinion leaders.

Recommendations of the action plan
to set up in order to target the influent
people and media.

Evaluation, media strategies development,
and recommendations.

» Media Actions

Continuous press relations:
Monitoring of the editorial calendars;
construction of subjects adapted to each
type of media; personal meetings with the
journalists; etc.

Copywriting services:
Writing and editing of press releases in 3
languages (Arabic, English, and French).

Full press operations setup:
Organization of « one-to-one » interviews;
organization of press conferences; crowd
mobilization; etc.

» Personalized Monitoring

Preparation of action reports:
Analysis of the press actions benefits;
results measurement.

Media training of company executives:
Guidance throughout the strategy
communication; adapting a speech to
each type of media; adapting speeches
to each type of audience or situation;
captivating an audience; preparing for
public speeches and interviews.
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» Press Office

Noise can mount specific press offices for its
clients, and deliver the following services:

Assigning (a) spokesperson(s) for the
company and developing relevant
biographies.

Producing factsheets and brochures.

Content preparation and adaptation of
press releases.

Drafting and distribution of key
messages, as well as briefing notes (in
3 languages).

Establishing and identifying media lists
of prime targets.

Setting up action plans, while deciding
how and when to scale messages.

Initiating conference calls with the
clients for consultation.

Management of media engagement.
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MEDIA
INTELLIGENCE

» Monitoring Reports

Daily press clippings are done through
scanning and data transmission by daily
emails to clients.

Upon the firm's recommendations and
specific criteria, our media monitoring
establishes a quantitative and/or
qualitative analysis of the media
coverage results.
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EVENTS MANAGEMENT

Whether reaching out to internal audiences, the general
public, a marketplace, or the media, Noise employs its
deep knowledge of key contacts and environment
challenges, offering its clients undeniable expertise,
top-notch services, and effective solutions for their
events requirements.=

» Events Managed
- Conventions.
- Seminars.
- Product launches.
- Exhibitions.
- Roadshows.
- Gala dinners.

. Press conferences.
- Sites inaugurations.
- Etc.

» Events Design

- Theming.
- Venue proposals.
. Planning.

. Catering consulting.
- Image design.

. Set design.

. Lighting design.

- Floral design.

- Sound design.

- Costume design.

» Study and Analysis
- Market and competition analysis.
- Brand positioning analysis.

. Definition of the objectives, messages,
targets, etc.




Strategic Consultancy

Development of recommendations based
on the conducted studies and analyses.

Concept Creation

Development of creative concepts in
accordance with the target.

Adaptation of these creative concepts as
per the set deadlines and budget.

Event Complete Setup

Checking the venue and contacting
the suppliers.

Managing the overall logistics with
meeting the deadlines and budget.

Providing operators and hotline services

for information and attendance confirmation.
Setting up the decoration and furniture.
Providing master of ceremony as well as
hosting, catering, and valet parking services.
Providing photography and videography services.

Event Progress Monitoring

Logistics

From its large database of event venues, Noise
selects 2 to 3 venues in accordance with the
primary selection criteria:

- Availability.
- Accommodation capacity.
- Style consistency with the chosen theme.

After several visits, the preselected venues
undergo the client’'s approval. The venue is to be
booked no later than one month prior to the event.



Scenography

Upon the approval, our events team
coordinates the enhancement and staging
of the venue and the overall event: branding
and decoration, catering, signage, animation,
sound and lighting, etc.

Database

In addition to an efficient reporters’
database, our agency owns a VIP database
including renowned key persons, decision
makers, and opinion leaders, in the fields
of politics, sports, arts, culture, media, and
more. The sending of the invites is followed
by reminders by phone and emails, as well
as an update of the invitees' attendance.

Reception

NoisE conceives a two-stage reception:
hostesses to welcome the attendees, and
the agency’s consultants to correlate with
the reporters and executives.

Interviews

Noise takes advantage of these events to
arrange one-to-one meetings between the
executives and the reporters.

Follow-up Press Book

Following the event, the invited reporters
with excused absences or who did not
answer the invitation will automatically
receive the press kits issued at the end of
the event. A systematic reminder allows
to assess the satisfaction’'s degree of the
reporters and to complete the information.



COPYWRITING AND EDITORIAL SERVICES

The efficiency of a given communication depends not
only on the strategy’'s adequacy, but also on the quality
of the transmission and thus reception of the elaborated
messages. For an optimization of your communication,
Noise develops the message according to each target,
situation, and media format. From simple press releases
and brochures, to complex interviews and speeches, we
put at your service an impeccable knowledge and know-
how in 3 languages: Arabic, English, French, Spanish and
Chinese.
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» Original Content Development

Elevator pitch: A short (50-75 words)
narrative that channels the most
compelling element of a company’s
story.

Stump speech: a one-page (250-350
words) that gives dimension to a
company's current defining story.

Message architecture: three to five
message platforms supported by proof-
points (the “reasons to believe” in a
company’s story) organised as a quick
reference guide.

Multi-channel content: the content and
focus (including audio visual and images)
that are reflected in the company’s
annual report, corporate website,
external and employee communication,
and corporate advertising.

Playbook: guide to engaging dialogue
around core questions (easiest and
toughest) and for setting the agenda in
every interaction.

Media storylines: A cadence of headlines
that map the master narrative over time.

» Editorial Services
Writing and editing of media kits.

Writing of press releases in 3 languages
(Arabic, English, and French).

Writing and placement of events
elements.
Validation of all agency documents.
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» Editorial Methodology

After a careful understanding of the
client’'s expectations as per the products
and services, and a sharp analysis of the
objectives, Noise editorial team proceeds
with the writing process.

Specific consultants are in charge of the
interviews in case the company executives or
other persons should be given prominence.

A primary version is handed to the client. In
case the content or spirit does not suit the
client, a second editorial team, immediately
responsive, would propose another approach.

Our collaborators work closely with the
client's management and the adjustments
while paying particular attention to the
manufacturing deadlines.

A proofreading service validates all agency
documents.

MASTER NARRATIVE

FUTURE
PROMISE

STAKES
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PUBLIC AFFAIRS AND LOBBYING

Knowing whom to contact, on what subject, and at what time, is
essential to be able to act among influential networks. Therefore,
it is of utmost importance for any company to develop strategies
and lead actions not only among the business leaders, but also
public authorities, political decision makers, the associative
world, NGOs, university students, etc. Noise puts at your service
collective wisdom and deep knowledge of key contact persons
as well as legislative, political, and media issues. We intervene in
corporate relations, lobbying, and relays strategy:

»

Strategic consultancy in public affairs and
lobbying.

Monitoring: Legislative, political, regulatory, and
media monitoring.

Influence mapping: Analysis of the existing
network; identification of opinion leaders;
recommendation of the action plans to set up in
order to target the influential people and media.

Consultancy and strategic thinking: Audit of
perception and awareness; opinion and trend
surveys; market and competition analysis;
identification of media risks and sensitive
situations.

Interventions: Ally development and influencer
engagement; digital and social advocacy; coalition
building; opinion research; issues advertising; issues
and crises management; communication training.

Network construction: Contact plan with the
public actors and opinion leaders; construction
of formal and informal coalitions; identification
and mobilization of experts and opinion leaders;
consultancy for sponsoring or patronage actions.

Lobbying actions: Legislative and regulatory
lobbying.

Specific copywriting: Writing and editing of
“White Papers” and “Position Papers”, etc.
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MMUNICATION

e ‘muni ation allow to deliver key
ent facts, raise awareness, mobilize
ivate action. Noise provides its clients
tion materials to reach and influence
uding customers, investors, employees,
1ers. Our experienced team deploys its
ou with powerful corporate materials
nessage you seek to convey and the
to grab.

-‘"ﬁnnual Reports: Our experienced
. writers and designers create your annual
~reports from scratch, making sure that
‘they present a strong, accurate, and
credible case for investment in your
company.

Brochures: Our writers and designers
excel in creating brochures that get
|customers . interested and move them

i towards a purchase decision.
|

»  (Website Content: We offer content
development services that ensure
that your visitors get the necessary
information and messages, and keep
coming back.

» Corporate Newsletters and Magazines:
We assist with everything from story
planning, research, interviewing and
writing through to design, layout,
printing and mailing.

/|
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R N
Audiovisual Materials: Videos have

L
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2 /

never failed to communicate messages
to key audiences. We assist you with all
aspects of content preparation, from
initially defining your objective through
to script writing and oversight of final
production.

Speeches and Presentations: Our
talented writers and designers help you
deliver the most powerful speeches and
presentations.



FINANCIAL COMMUNICATION

The image and credibility of a company among the
financial markets are of paramount importance in
order to stimulate investors, thus allowing the company
to grow and develop. Our role consists in developing and
sustaining the financial image and credibility of your
company among the financial community and the larger
public. We walk side by side with your company in the
analysis of the financial markets’ perception, as well as in
the content definition and structure of its financial
communication.

Our services include:

» Financial communication for important
financial operations.

» Messages platforms.
» Relations with online and offline media.

» Relational marketing with shareholders
and investors.

» Crisis management.
» Training of company executives.

34



————

=

RRSSSS

—_——
T
S ———

——
=~

\
——

S

S ESS

=

- - WA TN, T, TEETA. W T T\ e\
CS W SN sl Wy N E R L

> .

[0 =
oy . 11 1

réff:ﬁ sl

L\ J_|

=

ik}

-/ W

3w N /
I )
7 I1//

ey W W
- =y B

MEDIA PLANNING AND BOOKING

Our services include:

»

Wi WYy Wy

Analysis of market segments, target definition, and
media investments of the competition.

Choice of media (traditional and/or BTL) and budget
allocation based on strategic decisions.

Budgeting and setup of timetables.
Proposals of media plans.

Price negotiation of media space.
Effective purchase and media booking.
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CLIENTS
PORTFOLIO

uilding a clear track record of success since

2011, Noise has gained the trust and acclaim of

numerous clients. Whether in the public affairs

advocacy or in corporate communication, the
Firm has handled challenging accounts including the Arab
Summit 2019, Lebanese Presidency, key ministries, and
multinationals like Microsoft and Google in Lebanon and
the Middle East. In the following pages, you can consult a
selection of clients we have worked with.
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Municipalité de Beyrouth
Gl

Noise worked with Beirut Municipality since 2017, to
re-position and rebrand this key municipal entity. Noise
provided the Municipality with integrated communication
support, ranging from advisory and consultancy, to solid
media relations and intelligence, creative copywriting,
events management, to social media management
services.
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REPUBLIC OF LEBANON
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JUVENA OF ABELA FRERES
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I GENERAL
# CHAMEL ROUKOZ
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Raed Khoury ————

NICOLAS SEHNAOUI
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JOUMANA HASWANY

LEBANESE PAINTER

MAZEN ABBOUD

LEBANESE JOURNALIST & AUTHOR
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A, OTHER ACCOUNTS SERVICED

%

@ 2 == /%Q\\ S
— '—'Lugj-l-' m M&N PROPERTIES
iilall 5)1jg Al el A 55135 MAN Diesel
Ol illaldi)-Sg
@ fy@*} ¢ Cigna. | s @ < upstream (HETC BWSC—

2 ol )ljg

BLOM
BANK..

N

8B Energy

Hypco

..my way

Ko
INDEVCO

Bank of Beirut

303 na e del e o

)

Pinnacle
Events

rrrrrrrrrrrrrrrrrrrr

&9 SABIS’

REAL ESTATE
SMART LIVING

% Microsoft

Consolidated Contractors

Company

E FFA Real Estate ...

Member of FFA Private Bank Group

(/i CREDIT LIBANAIS

@ew world

“NAKHAL

r%_l
==
SRS -2
BANQUE DU LIBAN

Q

MANAGED BY
ORASCOM TELECOM

Bank Audi

=D&,

Eb. y £

Lb



A OTHER ACCOUNTS SERVICED
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oise has conceptualized and managed multi-
million dollar events that marked the Lebanese
economic and political scene since 2011. The firm
led the organization of the Arab Summit 2019,
smoothly ran the Lebanese Diaspora Energy’'s 6 editions,
arranged the first international visit of the Lebanese
President General Michel Aoun to the Kingdom of Saudi
Arabia, implemented the launch of all thermal energy
plants opened lately in the country, and spearheaded the
management of the Microsoft Imagine Cup among others.
While the company was capable of delivering big scale
events, it was certainly involved in managing smaller ones,
| that we leave you to explore in the following pages.



Arab Summit 2019

Following the Lebanese Presidency’s call to participate
in a bid to build, design and manage the Economic
Development Arab Summit in Lebanon, numerous
Lebanese companies participated in the bidding,
including the alliance of Noise and Platform which
won the bid with a USD 300,000 cheaper offer than
the closest contender. The alliance’s team was able
to achieve preparations for the Summit in a record
time, with no comments registered on the company's
performance.
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Presidential Conference of Rotary

Noise has successfully handled the 1st regional
Presidential Conference of Rotary in Beirut. The PR firm
was able to attract an important media crowd to the event
and secured a quality coverage in all media outlets and
press publications.

Water, Sanit
PRESIDENTIAL |




Cigna Lebanon Launch -
July 2017

Noise had the pleasure to organize the press conference
launching of Cigna at Four Seasons Hotel in Lebanon, a
US based global health services corporation, in presence
of key Lebanese and US officials, senior company
representatives, as well as a wide audience representing
the Lebanese media and business circles.
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Press Conference and Official Launching of
Cedrus Bank March 2015

Noise handled the launching press conference of
Cedrus Bank at the Four Seasons Hotel Beirut. The
conference was followed by a brunch, while providing a
heavy online, TV, and press coverage for this milestone.

CEDRUS BANK

OFFICIAL LAUNCH P!
MARCE

CRUSBANK ~ CEDRUSBANK - CEDRUSH
CEDRUSBANK - CEDRUSBANK - CED
RUSBANK - CEDRUSBANK - CEDRUSH

CEDRUSBANK - CEDRUSBANK - CED

N “DRUSBANK ' CEDRUSBA /
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Beirut Ministerial Conference on the European
Neighborhood Policy Review - June 2015

We helped this conference get the right coverage
given its importance to Arab and EU countries Union.
This event was held under the High Patronage of H.E.
Minister Gebran Bassil, at the Movenpick Hotel - Beirut,
and gathered high-level representatives from EU
institutions and governments of Arab Mediterranean

countries..
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Lebanese Diaspora Energy
2014 - 2019

Noise was mandated since the first edition of the LDE
to manage the event in all its aspects including creative,
logistical services, transportation and accommodation for
more than 2000 incoming guests. The company delivered
so far 6 editions of LDE which is considered one of the
largest events to take place in Lebanon. The brainchild
of the Minister of Foreign Affairs and Emigrants, the LDE
receives worldwide acclaim from Lebanese migrants and
locals and has developed into many efficient platforms
that are helping to strengthen ties with the Diaspora and
maintain Lebanon'’s image abroad. Below you can find a
picture gallery of this high profile event.
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Visit Lebanon

In May 2017, the Ministry of Tourism and Global Network
reached out to Noise for help in PR and Lobbying services
for an event they had organized, the Visit Lebanon
Forum. The forum was held under the patronage of H.E.
Mr. Avedis Gidanian, Minister of Tourism.
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Microsoft: Microsoft - Imagine Cup -
May 2017

After winning a major competition held by Microsoft,
Noise was the chosen PR Firm to manage the Imagine
Cup event, which it had prepared the Imagine Cup Event
for Microsoft and implemented in all its aspects. The four-
day event attracted more than 40 participants coming
from different parts of the Mediterranean countries, the
Middle East and even Pakistan and was organized under
the patronage of H.E. Prime Minister Saad Hariri.

A\ AT
g § 1ICASAT R
Suss

Th -

Congratulations!
See you in Seattle

code FTW!
Middle East & Africa
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US Lebanon Tech Hub
March 9, 2018

&

to arts and culture, took place in LeRoyal Dbayeh. Noise's
team was proud to be there and cover the program of
the US Tech Hub event and assist in the media relations
scope, securing a massive coverage for this creative
congregation in Lebanon.

A grand event that showed the commitment of technology ] \

ﬁ
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SME Forum
July 2017

Noise cooperated with the Ministry of Trade and
Economy, and organized the first economic forum in
Lebanon specifically targeting SMEs. The event was
held under the high patronage of H.E. General Michel
Aoun, President of the Lebanese Republic, represented
by His Excellency, Minister Raed Khoury, Minister of the
Economy and Trade.
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Lebanese Health Energy - LHE
November, 2018

A Non-governmental lebanese organization seeking
health for all, all for health & serving as a platform between
private & public sectors.



Cornerstone Laying of the New Jiyeh Power
Plant - April 2013

Under the management of Noise, a cornerstone laying
event was organized to celebrate the start of the
building works of a new thermal plant in Jiyeh, for the
account of a consortium of international energy
companies including BWSC (Denmark), MAN (Germany),
and HETC (Lebanon). The ceremony was attended by
Minister Gebran Bassil with company officials alongside
Lebanese journalists.
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The Cornerstone Laying of the New Zouk Power
Plant - April 2013

Similar to Jiyeh, Noise was there once again to create
an event to mark the start of works intended to
develop a modern electricity production facility in Zouk,
for the account of BWSC (Denmark), MAN (Germany),
and HETC (Lebanon). The ceremony was witnessed
by the Lebanese Minister of Energy and Water, EDL's
General Manager, the Danish Ambassador to Lebanon,
officials of concerned companies, alongside Lebanese
press representatives.
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The Inauguration of Zouk New Power

Plant - June 2017 . G

aaall Goull J—anae (—tiliad J—ba
2017 Oly—2j> 16 dzaxll

Noise was selected to manage the inauguration of the
new Zouk power plant. The event was attended by
H.E. Mr. Gebran Bassil, Minister of Foreign Affairs and
Emigrants, and numerous ministers.
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The Inauguration of Jiyeh New Power
Plant - July 2017

Noise was proud to manage the inauguration of the new
Jiveh power plant, generating tremendous coverage
around the power plant launch.
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Karadeniz Powership Fatmagiil Sultan Official
Launching - Karadeniz Holding - April 2013

Noise was behind this massive event held to mark the
operations start of the Karadeniz Holding Powership,
Fatmagiil Sultan, which has been connected to the
Lebanese grid to supply additional energy to Lebanon.
The ceremony witnessed the presence of concerned
ministers, company representatives alongside media &
public figures.
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Karpowership Media Iftar
August 2013

Noise planned and implemented this event at the Beirut
Four Seasons Hotel for Karpowership, displaying the
company'’s interest to strengthen ties with the local
media. The Iftar gathered top management members
of Karpowership in Turkey and Lebanon, alongside
selected media representatives.
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Karadeniz Press Lunch’s First Anniversary
in Lebanon - April 2014

Noise initiated this Press Lunch in the honor of major
Lebanese media representatives, on the occasion
of the first anniversary of Karpowership's “Power
of Friendship” project in Lebanon in presence of Mr.
Orhan Karadeniz, the CEO of the company, Mr. Ralph
Faisal, the representative of Karadeniz in Lebanon.

atdship” PrOJ Flrst Anniversary | Lev T

“Power 0
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All for Education
April 2015

Noise led the organization of the All for Education
event, the first national conference on education, held
in April, 2015, at the Phoenicia Hotel, Beirut, under
the patronage of Prime Minister Tamam Salam and
gathered ministers, MPs, Ambassadors, as well as
education experts in the field, in addition to media reps. L '
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Everteam-GENERALSECURITY UNVEILS VISION
2021 | DIGITAL TRANSFORMATION TOWARDS
A PAPERLESS GENERAL DIRECTORATE
December, 2018

The launching was done during a special event organized
by the General Security’s General Directorate, under
the patronage and presence of its General Director Maj.
General Abbas Ibrahim, on December 11, 2018, at the
Four Seasons Hotel in Beirut, attended by Ministers,
lieutenant colonels, high-level officials, the media and the
CEO of Everteam, Mr. Antoine Hraoui and the members of
the company, that is one of the main technology partners
of the General Security’s General Directorate, providing
vital solution provider in security and intelligence.

everteom
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Rebdull Car Park Drift
September 2018

——

YOU HAVE BEEN INVITED TO WITNESS

THE EPIC 10-YEAR ANNIVERSARY OF
RED BULL CAR PARK DRIFT.

H#REDBULLCARPARKDRIFT  WWW.REDBULLCARPARKDRIFT.COM DOORS

iocers ke aviusLe onmsozcow openromiepssuc  OPEN AT: MARTYRS'
- SQUARE
| B 2 (56) | PARKING

A
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Grey Goose x Kalei Coffee.
Cafe de Nuit - September 2018




Boecker press conference Wednesday, October
18, 2017, to launch its Occupational Health and
Safety Lite Certificate. Media Relations Support
by Noise PR Firm.

Ensure Follow
SAEETRY SAFETY
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The Russian Film Festival 2016

Noise PR Firm was mandated to organize the First
Russian Film Festival in Lebanon with
Buta Films.

The five day festival aimed to promote the modern
Russian cinema, culture and arts. Noise SARL had
the privilege and pleasure to work with a number of
prestigious institutions including, the Russian Ministry
of Foreign Affairs, the Russian Embassy in Lebanon,
the Ministry of Tourism, the Ministry of Culture among
others.
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LRI's planting day
March 3, 2018

In line with its focus on green initiatives, Noise PR firm
helped Lebanon Reforestation Initiative, covered in the
press, the organization’s planting day that took place in
Rashaya in March 2018.
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The Doers Club (Dewar’s) : ' N ' J
July 2018 , o v c(:(\/%) Dewars

—ESTR 1846 —

DEWAR'’S HIGHBALL
DEWAR'S 12, ST. GERMAIN, SODA WATER LENON WEDGE.

A series of blissful gatherings organized by Dewar’s for ‘ "
those who walk the talk and #livetrue to the standards |[ESESEEEEE : |

BLACKBERRY LIQUEUR, LEMON WEDGE.

they set. Aol | i THE ANCESTOR S GARDEN -
" BY FIRAS YOUSSEF

DEWAR'12, GRAND MARNIER, HONEY SYRUP INFUSED
ROSEMARY, LEMON JUICE, LAVENDER BITTERS,
FRESH PINEAPPLE, SODA WATER.

1 COCKTAIL FOR LBP 15,000




Le Mythe opening, a new concept for private
clubs in Naccache, Lebanon.
November 2018




Noise PR firm at the opening of icon fashion
underwear Undiz store in CityCenter, Beirut, on
Thursday October 26
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Joumana Haswany Exhibition - Paris -
October 2015

Noise PR Firm organized “Dream, Earth, and Fire”, art
exhibition for Lebanese painter Joumana Haswany,
held in Paris jointly with sculptor Mary Kerpitchian at
the prestigious Parisian “Art Dalia Gallery”. The event
was marked by the presence of eminent French and
Lebanese figures.

LIA gALLERY

PARIS

ART DA

Tel: 01 44 54 03 71
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Artist Joumana Haswany Paintings
Exhibition - November 2014

Son Excellenc&MonSIeur Rony Araul

lUmverslté Saint- -Esprit de Kaslik (USEK)

orgamse“‘une e,)!posmon de peinture intitulée

de tartiste libanaise
Joumana Haswany

L'exposition se tiendra

du 19 novembre au 2 décembre
(exceptés les samedis et dlmanches)
de 9h00 jusgu'a 17h00 »

au muse;;as;cheologlque de I'USEK;
4alle d'exposition temporaire

o

Entre'éﬁbre' -

UNIVERSITE SAINT-ESPRIT
DE KASLIK

09 600 114 | events@usek. edu lb




Joumana Haswany - Book signing
Salon du livreb Biel - November 10, 2017




“Let’s Connect” (Launching Event of the Annual
Progress Report) - October 2012

Noise led the launching event of Let's Connect at
the Beirut Digital District (BDD), for the account of a
consortium of companies in the fields of telecom,
including Touch, Alfa, Huawei, Ericsson, Samsung,
and LibanPost with the presence of the Lebanese
Minister of Telecommunications, Mr. Nicolas Sehanoui,
representatives from the institutions involved in the
event, as well as media representatives.

4Gite

Mobile TV Soon

THE ANNUAL PROGRESS REPORT | JUNE 2011 - JUNE 2012

__‘ @ e ERE ©
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Helicopter Shooting of Karadeniz Powership
Fatmagiil Sultan Entering the Lebanese Waters

Helicopter Shooting of Karadeniz Powership
Orhan Bey Entering the Lebanese Waters
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ORHAN BEY

POWER OF FRIENDSHIP
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Second Powership arrives to Lebanon
(Wnatsun ) 21 hours o0
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Organization of One-to-one Interviews with the Press as well as Very Heavy Media Coverage for Our Clients
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Interviey

Prestige

Joumana Matar
Haswany

«Chaque toile se réfere au passé
annonce Pavenir»

Joumana Haswany est une artste-née. La penture ost
o seulement sa passion, 'estsa vie, ui se résume &
une équation personnellea survie ou famour: Sa vieest
méme une grande toe sur aquele est tracée sa vole.
Dans cete interview accordée & Prestige, Joumana
raconte sa vie et sa prochaine expositon. Confdences.
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de Bhamdoun

Visite du Chateau
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CARESSENT SES RAISINS. AVEC FIERTE, ON RACONTE QUE LE GENERAL DE GAULLE
Y DORMIT QUATRE NUITS, A L'HOTEL. ON RACONTE AUSSI QU'IL Y DEGUSTA LE VIN
LOCAL ET S’EMERVEILLA DU TERROIR DE BHAMDOUN. SUR LES HAUTEURS DU VILLAGE
SE DRESSAIT ALORS L'HOTEL BELLE-VUE. LE PROPRIETAIRE, GRAND-PERE DE NOTRE
HOTE, NAJI BOUTROS, TIRAIT DEJA UN VIN DE QUALITE DES VIGNES QUI BORDAIENT
SON ETABLISSEMENT. AUJOURD’HUI, SON PETIT-FILS, BRILLANT BANQUIER QUI FIT LA
ROUTE DES FINANCES DE NEW YORK A LONDRES, RENOUE AVEC LA TERRE, ETEND
SES VIGNOBLES SUR 24 HECTARES ET PRODUIT DES BOUTEILLES DE GRANDE QUALITE

i,
oy S

3 gyt

S ochtin) hodde g ight Pk o e 1V G LA LR

s - e
syl £ vy ooy m.,u
:w.,‘;i'l"‘“ﬁ,ﬂm._ AT AT TR R A
R e - ar e on]
e

ST LSS
= o

% ¥ e

SRR S T i e Lile gl VENDUES A DES HAPPY FEW. INEDIT.
- o LSl YAty TA: 51 Choaalt

T R e SO PRt L s

o s g g

Enecai] P

égenes d foloe it oo Dt ibano e cene e v
o se mrient giues,cauetes o8 13 oc, 22800 (01) 752202, S s e e
satets. "

35 menbres
e Lo spctciea e

Une bl siée en pesective

e
e o . o .

S sours s () 21205
~

LBl Ve
chateau Belle-Vie:g ju .

1.1 sait tout. Les

Joseph Khairalla,
me du Domaine,
racent a carte des

vig
2.vla he

dans e vigoble

Photos © Cuizin.

St T et ”j 387] mminianmag s iin 83 e ekt s s e




»

LEJ

vendredi 21 novembre 2014 | N* 14197
15

OS express

«De réve, de terre et de feu »

Née en 1971, Joumana Matar
idacte, 2

Potentiel de la dnaslim libanaise!

Le Liban perdra-t-il son idenite? fory Sl

8 A Vinitatve de Gebran Bassi, le ministere des Afaires sirangeres a lance, Ailigll! A1) A gt s s . presgue 10 am. Elle 3 erost
fes 30 et 31 mai 2014, & 'hotel Habloor, le premier congrés réservé 4 I'émigration: Potentiel - au Lh{é.’fﬁ.{ France,
de la diaspora libanaise. Plus de 200 personnalités d'origine ibanaise, dont les noms ont
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£ IAGPORA ENERGY

‘De Reve, de Terre et de Feu”
Archaeological Museuwm,
Université Saint-Esprit de
Kaslik

Nov. 19 through Dec. 2
09-600-114

This solo exhibition features
paintings by Lebanese artist
Joumana Haswany, explor-
ing the beauty of nature.
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Exposition de peinture a I'Usek

L’Université Saint-
Esprit de Kaslik (Usek)
organise unc exposition
de peinture de lartiste-
f_fmcrc libanaise Jounana
aswany. L exposition,
intitulée « De réve, de terre
ctde feu », sc tiendra sur le
campus de I'Usck au musée
archéologique, dans la salle
d’exposition temporaire.

Elle est prévue du 19
novembre au 2 décembre,
et cela de 9h a 17h, &
Texception des samedis et
dimanches. L'entréc est
libre
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On October 15, the opening of the art
exhibition "Dream, Earth, and Fire” by the
Lebanese painter Joumana Haswany
wias held in Paris. Organized by PR and
Events agency Noise SARL, it is expected
fo run unfil November 14, 2015.
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Wed ke to show you notifications for the latest ~ Q@ER
Lebanon news and updates. SER 6«
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_ ALFA: Noise cooperated with Alfa Telecom on a couple of landmark projects namely the Patrouille des Sommets.
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MEDIA TRIPS




Media Trip to Istanbul to attend
Karpowership Event - October 2015

Onthe occasion of the sailing of two Powerships, to Ghana
and Indonesia respectively, Karpowership, held a high
profile event in Istanbul. In the framework of this event,
Noise organized a special media trip, accompanying
Lebanese journalists to Turkey, to witness and relay this
impressive occasion.
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Karadeniz Holding, promising future projects in
the electricity sector - June 27 & 28, 2016.

Lebanese Media delegation witnesses the construction
of the largest Powership in the world, “Orhan Ali Khan”

Noise invited a Lebanese media delegation, representing
a broad spectrum of Lebanese media, to a visit to
Karpowership’s premises in Istanbul on June 2016.
During its visit to the corporate headquarters in Istanbul,
the media delegation was granted the opportunity to
meet with the CEO, Mr. Orhan Karadeniz. The Lebanese
press delegates visited the Powerships building center in
Sedef Shipyard, touring the Powership “Orhan Ali Khan”
and got the chance to know more about its construction
process.




Moscow Launch of the First Russian Film Festival
in Lebanon

Russia’s Ministry of Foreign Affairs, launched, during a
press conference held in Moscow on October 18, the
first Russian Film Festival in Lebanon, titled “5 Yearsin 5
Days,” to kick off in Beirut.
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Lebanese Media Trip to Istanbul to attend
Karpowership Event - September 2017

As part of its exceptional media activities, Noise led
a three day trip for more than 17 Lebanese media to
Istanbul-Turkey. The trip included a visit to Karpowership
HQs, where the media met with the CEO of the company
and its officials and attended a press conference to get
a clearer picture of Karpowership’s work in Lebanon and
its future perspectives of the power sector in Lebanon.
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Oenovideo Award: Noise PR Firm was acknowledged for its hard work on the international scene, and was selected to
receive the World acclaimed Oenovideo Award for its creative and production work for the wine brand Adyar.
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The Holy Spirit University of Kaslik (USEK)
and The Arab Society of Faculties of
Business, Economics and Political Sciences (BEPS)

announce their international colloquium entitied

Corporate Governance

across Ethics, Culture & Citizenship:

What to give and what to expect.
April 14 and 15, 2014

USEK Main Campus, Kaslik

For information and registration, please contact us on +961 9 600 800
or at fgsc@usek.edu.lb

The Holy Spirit University of Kaslik (USEK)
is pleased to introduce its second
international seminar entitle

Lawyers, Contracts
& Negotiation

March 11 till 14, 2014
USEK Main Campus

f the Infernationol
Nomm Rose Fulbright,
e BrEiseciery CRIE
the Deputy
fesietory GenscclICHRRSIENNINE RS b o
Ms. Cynthia Adarms, Prof
School of Law, and Mr. Arash A
Slate, Meagher & Flom.

Attendance fees:
$1500 per atfen;
for USEK Alumni
Speciol ofe for banks and financial insfituic
for three aftendants
USEK
FACULTY 0F LAW
For more information plea: 9619600 011 between 8:30 and 17:00 Sl

9619600011 | fdroit@usek.edulb |

1A CARRIERE FUTWRE,
JE LA COMMENCE DS A PRI

Lo chamin da vor corribe se dessine depuis fa

1A CARRIERE FUTWRE,
JE LACOMHENCE DES AP

Lo chamin do vore corribe e dessine

1 lo melleur chos on vos
Fone core dox s o,

1A CARRIERE FUTWRE,
JE LA COMMENCE DS A PRI

Lo chamin da vor corribe se dessine depuis fa

H
]
H

A 4

in Financial Engincering is a degree that
Th igned or managers o
with corporate talen
ure and
sio in financial
markets and prepar
finance.

Tek:+ 9619600 800 | www.usekedulb.

Take off with the best
MBA in Management!

in the case of the most demanding trainings of fighter
he USEK MBA in Management, in partnership with the
presfigious HEC Montréal Business School, provides ifs auditor
precision, courage, three-dimensional vision, and numerous
ofher qualifies required to lead the businesses of fomorrow.
Graduates of this program are awarded 2 degrees: an MBA in
Management from USEK and a Graduate Diploma in
Management from HEC Montréal. The USEK MBA in
Management is a program of excellence that enables future
e o e

Apply now Conta the Faculy for a one-to-one i
h our tation toam will provide you g iood
e et

HEC MONTREAL

1A CARRIERE FUTLRE,
JE LACOMHENCE DES AP

Lo chamin da vor corribe se dessine depuis fa

une coribr des pls éussie.

1A CARRIERE FUTIRE,
JE LA COMMENCE DES A PRESENT.

Ls chemin da vore corire e dessine depuis
Iycbo. Pour vous osister dans co. choix
terminan, 1USEK vous e I poresdo ses
12 focullés o do se 4 nsits. Els met & vore
daposiion s0n

vt oran

une carbrs des lus rbussies

1A CARRIERE FUTLRE,
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Lo chamin do vor corribe se dessine depuis

1A CARRIERE FUTURE
I LACOMHENCE

Lo chamin da vor corribe se dessine depuis fa

une coribr des pls éussie.

1A CARRIERE FUTURE
I LACOMHENCE

Lo chamin da vor corribe se dessine depuis fa

une coibr des pls éussie.

1A CARRIERE FUTURE
I LACOMHENCE

Lo chamin da vor corribe se dessine depuis fa

une coribr des pls éussie.
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%& Events Organization, Creation of Promotional BTL Materials and Photo Shoots for the Political Campaign of UMP Lebanon Delegate
Fabienne Blineau-Abiramia

Election des conseillers consulaires du 25 mai 2014
10" circonscription des Francais établis hors de France

La seule liste investie par I'UMP et soutenue par le député Alain Marsaud

uNIoN PouRuNEFRANcERAYoNNANTE E\Oe:‘tl'\on dersr conseillers (OHSU‘K!IIB§ dv 25 n;(:\ 2014

circonscription  des  Frangais  établis  hors France

Colistiers :

ﬂ Ghassan
AYOUB

ép. JOSEPH

Ziad
NASSOUR

Merhi
CHEBBO

ép. DUFOUR

Josette
BOURGOIN
ép. AKIL

ALETRANGER

UMP Liban

Déléguée UMP Liban

£ UMP Liban

www.fblineauabiramio.fr

umou POUR

(ERAYONNANTE
AL H“A“GER INVESTIEPAR

Fabienne BLINEAU-ABIRAMIA

Chers Compatviotes,

Dimonche 25 i, vous serez prés de 24.000 Frongisdu Libo et de Syie
oppels chosi v eprsentonts pou e s omes & veni,

s honor do conduie I fse « UNION POUR UNE FRANCE
RAYONNANTE A L/TRANGER » o e que s dix o, qiont
acepté de se fonite 8 mai pour mener cette compogae, soient des
persomnalts de Kt preier plan dons ot communoute

11 personnes dont e soco commun est Famou de o Fronce et I partoge
de s valears répilcanes, mais ouss e bonheut de viy

Cette liste ropésente une bel mastiqe du Ubon dons foutes ses
Compasantes,sos cuble os comparites viort en Syie

Note liste regrope des Fongis bingtonow, mojroies dons o
iconsciption, f des expoties,fous omoureux d Lbonefde o Syie.

s, v con outes, notre équipe, qui o foujous tovaille
ensembl, e e pouroptse ocion do ses fur s

Pout ows, ne Fraceroyomante d Ftonger,
ume France cohérete - Nous evendiquons note opparteorce &
'UMP et nous merons

otous) volors & notwellement nos acions et
i et ot i ons

e
ceplos sire: Lo séurt de L

fotl i ionos o yionseto o i ou sulors s
I srnn,m,»,d.\nHumnnmlmmm ppréc g tous,
v Fncs peslcr: Tl o oo avch Gy s
Frongis de Iétomer en o rendont plos occessible  cetines cotégories.

Nous devons consocer nos eforts pour s comptrioes haicaps e eurs

Fdre ef coodonne [ensemble des
socoes diverses) ot vt o une

S R T e
domine

une France souceuse de sa jeunesse - Gorot ochs pout fout
v fogos dons o systeme ensignement fonols oo L : et
e dfendu ot note député Al Marsoud

n mitna ; Fl i b s e

el
m o s insitons on

re : Mt & homeut e Générl
Chorles de Goullo et Ie Lbon cins qu ls adtions couogeuses des ancens
combottonts,
com: -uuumm Depuis 7 ons, nous ogonisons ds débots
Téithon, « Honifpourtou 5, e
Développer
e, ofc. Soutien & fou proft cuurel

Autor de Fbienne Blineas biomia, suplonte d Député Al Mrsaud,
une Squig de 10 compatites compétens f diponibles o st

CUNION POUR UNE FRANCE RAYONNANTE A LETRANGER »

st 0 ot senie pout amélore ot qotdien

Le Liban et la Syrie sont dans notre ceur !

\ive les Francais en Syr

Nive les Francais au Liban !

ive la France |

1- Fabieane BLINEAU-ABIRAMIA : 42 o, ne 0 Norres e do 3
ergons, Dilgubephamecuriqu, Responsole s e RPR d Lot e
en 1990, omméepor Alin gt Responsble o foutes e oo enes en
Fronce s e de Bl bpas en 1995, iue UNP Lin depts

6, spplone  diots Ao s depis 2012 Anowrese e o noe
o das e

2- Ghassan AYOUB : 60 ors, 1é & Beyrosth. i o oyl Toobey, pie de 2
enfot. Crgé d communcotion oo Grnd Lycke Fronco-hnos e Beyath,
Membee fondeu du Rotory Cb do Men, 1985. Membre do FONG < BAHR
LOUBNAN » pos b protection it 2002, Wemive ol soton UNP Lion
deguis2006. im o locure e prriqu o ntaion. Posions por Féclgi et o
devlopement dl

3- Désirée KHALIFE JOSEPH : 51 ons, née o Horet Sokhs, Kestouon, Libon.

développement soil. Géfonte dons e copopits toursigue. Secéoire ef

i b s, B pou Io s sl o Fico

Puodis d'afnts . Lo Tenis, évosion dons o ncut,
oSt

Ziad NASSOUR - 54 ors,1é & Jeids, Libon P v ile o ' gorgon

Cofionc tanionaledo s de Phrmocen Foncophones (COF),
Ribrent Coneogos des médcomen's 8 o GOPF.
wmmn lode Phameci (Fronc). i dons o « e
D). osion o o

s
r
i
e

5- lfaf BOURGI ép. HAMMOUD : 71 crs,née & Dk, Stnégl. Hore &
i Heoo, o s, s o cou ool o o ez
n. A e diigh pendot 20 ons ke portement des fimes et
des s st Likocie. Hembe du mowement mondio des
e i it ot ds ot Ui,

- Merhi CHEBBO : 5 or, né Moz, Beyrout, ben. i o 2 fls ot
s, MGtk o b o
exac en médecine bosiare e Froce, Acvollment n exece b cu
ten. Kb & AP . 208 P i, ok o 8

BDULWAHAB ép. BADIOU : 56 o, e 1 o, Tiol, Lien
Mo de 3 enfonts. hacote, menbr de o Commisio spéce de Dt des
hocas & Tl deuis 2001, Membreda sscirion « Nrs do o > depus
980. Mambo do hsoction « Maison do FOrphlnt Deic Ama By >
depuis 1986, Pesonn de lecur, denotction et de muche 8 pied

8- Lawrent DUGUE 42 s, n &I RchesurYan en Vendse. M ofprpo
dn et guson. Acholoue o pofessur oo cu Lycke Chores de
Gaulede Demc, Posionné de phologrpte

9- Sophic DUFOUR
e Scinces o Gienroe
®

Acuelement il dennepise
10- oo RAMRE: 39

senison o 5
tibon,

UMP Liban [/ UMP Liban www.fblineauabiramia.fr
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Web-releases info

all the latest press releases

THEDAILY STAR

ﬂ 0 | S e hits Beirut Market

Noise sarl is a new PR agency recently
born on the Beirut market. The name

of the agency says it all! Founded by
Georges Najm (who is also founding
partner and head of business development
and clients relations at Clémentine sal),
the company’s main promise is to create
“noise” around its clients’ brands and
stories, through events management, PR,
and media relations. The company also offers services and
consultancy in the fields of public affairs, lobbying, crisis
communications, copywriting, and editorial services.
Launched two months ago, the agency is now delivering PR
services to Turkey based “Karadeniz Holding” for all its PR
activities in Lebanon, centered primarily around the two
powerships supplied by the company by virtue of a contract
signed with the Lebanese Ministry of Energy and Water.
The company also organised events of scale, including the
Karadeniz Powership Fatmagiil Sultan official launching;

as well as the cornerstone laying of the new Jyeh Power
Plant, and of the new Zouk Power Plant, for the account

of a consortium of leading international energy companies
including BWSC (Denmark), MAN (Germany), and HETC
(Lebanon).

Consct  About  Events TechnclogyMews  Lifestyle and Fashion Banksand Finance Agencies  Entensinment  Travel Agences

Carsand Deslerships  Uncategorized  Snippets

Standard Chartered
celebrates launch of VISA
Infinite Credit Card at
exclusive event

Standard Crartered, n parnershiD Wih VISA.
caleteated the launch of he Standard Chanared
VISA Infinile Credit Card, the UAE's most exclusive
oreckt card, during an invtation-only caramany at
tha Music Hallin Jumeirah's Zabes! Saray hotel.
The glamorous and exclusive lzunch event
‘gathered 350 high net-worth individuals from the
banks priodty customers and well-enown [._|

e ze, 2003
Memac Ogilvys Mather
celebrate outstanding
creative strangth at
Cannes Lions Festival

Memac Ogivy& Mather has been
honored with 9 awards at he
60In Cannes Lisns Inlemationsl
Fastival of Craativity, celebrating
Gulstaning creative sirength
across ts regional natwork and in
particuiar its Tunis and Dubai
affices. With rine Lions and
further three shorlisted
campaigns., the agency
sirengthenad its position & the
Mizdle Easts leadng
communications agency. [..]

D81 Awarded SAR 261
Million Project o Provide

Creation of PR agency
“Noise™ SARL

Turnkey MEP Solutions at
the King Fahad Medical
City in KSA

Drake & Scull Intematonal PISC
{DS1), & regional market leadsr in
the integrated design,
enginering and censtruction
discipines of General
Contracting, Mechanical,
Elecirieal and Plumbing (MEF),
Water and Power, Red and i
and Gas, has been awarded &
SAR 261 millen project to
provide tumkey MEP solutions
for the National Instiute cf
Neurosciences, and the [..]

Noise SARL is & new PR agency
recantly bom on the Beirut
market. The name of e sgency
says it alll Founded by Georges
Najm. who i also Co-founder,
Pariner, &nd Head of Busingss
Development and Clents
Relalions at Ciémenting SAL
aavenising agency, the
company's main promise is 1o
creats “noise” around It clents
brands [..]

Cannes hat-trick
‘agency “Nelse” SARL

Mather celebrale culstanding
creative strength at Cannes Lions Festival

agency

ArabAd Magazine, May 2013, P.78
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Creation of PR agency “Noise” SARL

JUNE 28, 2013

Noise SARL is a new PR agency recently born on the Beirut market.

The name of the agency says it alll Founded by Georges Najm, who is o
also Co-founder, Partner, and Head of Business Development and

Clients Relations at Clémentine SAL advertising agency, the company's

main promise is to create “noise” around its clients’ brands and stories, m

through Events Management, Public Relations, and Media Relations.
The agency also offers services and consultancy in the fields of public
affairs, lobbying, crisis communications, copywriting, content
management, and editorial services. Launched only a few menths ago, the agency is now delivering PR
services to Turkey-based energy group “Karadeniz Holding” for all its PR activities in Lebanon, centered
primarily around the powerships supplied by the company by virtue of a contract signed with the Lebanese
Ministry of Energy and Water. The agency also organized events of scale, including the
KaradenizPowershipFatmagil Sultan official launching; as well as the cornerstone laying of the new Jiyeh
Power Plant, and of the new Zouk Power Plant, for the account of a consortium of leading international
energy companies including BWSC (Denmark), MAN (Germany), and HETC (Lebanon). Moreover, Noise
organized “Let's Connect’, the launching event of the Annual Progress Report of the Lebanese Ministry of
Telecommunications, held in the Beirut Digital District (BDD), for the account of a consortium of leading
companies in the fields of technology and telecommunications, including Touch, Alfa, Huawei, Ericsson,
Samsung, and LibanPost. Noise also caters for Chéteau Belle-Vue, a boutigue producer of luxury wines,
located in Bhamdoun, Mount Lebanon. In addition, it delivers PR services to two leading beach resorts
located in the South, which are Bamboo Bay and Beach 37.

Noise agency launched

Noise SARL
1s a new PR

recently born:
on the Beirut
market. The
name of the
agency says it
all! Founded
by Georges
Najm, who is
also Co-
founder, Part-
ner, and Head
of Business
Development
and Clients
Relations at Clémentine SAL advertising
agency, the firm’s main promise is to create

“noise” around its clients’ brands and stories,

through Events Management, Public Rela-
tions, and Media Relations. The agency also
offers services and consultancy in the fields

of public affairs, lobbying, crisis communica-
tions, copywriting, content management, and

editorial services. Launched only a few

months ago, the agency is now delivering PR

services to Turkey—based energy group
“Karadeniz Holding” for all its PR activities
in Lebanon, centered primarily around the
powerships supplied by the company by
virtue of a contract signed with the Energy
and Water Ministry.

Al Liwaa Newspaper, June 14, 2013, P. 6

www.web-release.info, June 28, 2013, Main Page

TheDailyStar Newspaper, June 24, 2013, P. 6
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CEDS IN MIDDLE-EAST & COMPANY OF THE YEAR 2013

BUSINESS OF SERVICES

I  PUBLISHED FROM BANGALORE

SILICONINDIA.COM

DECEMBER 2019

MIDDLE

Company of the Year - 2019

he fact which is well known to everyone in
today’s business world is that, over a peri-
od of time, the Middle East (ME) region has
become the most rapidly growing business
hub in the world. With its incredible potential, the re-
gion has turned itself from just desert countries to a
base of resources. ME is offering high-quality facili-
ties to businesses along with the favourable environ-
ment. It is not just the Oil, Gas and Petrochemicals
industry that is surging in the region, but all other in-
dustries like the Banking & Finance, IT, and Electron-
ics & Communication, along with various other ver-
ticals that are experiencing a terrific time. Two such
spaces apart from the above-mentioned industries
which are witnessing massive upsurge nowadays are
Fire Safety and Public Relations (PR).
Today, there is no dearth of options to select a
Fire Safety Consultant, or a PR agency in the ME re-
gion; however, selecting the right organization is a

Noise PR Firm

ety sy /f

OF Tlll \l \R\w

PR Agencies
“Company of the Year', an annual secagnition that not only showcases
oy e ot et o then &

wecagnizes businesses disuipting the marfet teends.

AnamiaSha

big challenge for many. Addressing these fast-paced
and growing industries while understanding the
complexities involved in choosing the best-suitable
organizations, siliconindia Middle-East brings to you
‘Company of the Year - 2019’, a directory listing the
companies which are offering exemplary services in
not just fire safety and PR industry but across indus-
tries. An expert panel of industry leaders from across
verticals, along with siliconindia Editorial Board has
performed a diligent evaluation of the industry before
listing the front-runners. The companies listed here
have distinguished themselves through successful
ideation and implementation of practical ideas that
complement the market requirements, as well as ca-
ter to the end consumer. This listing will assist our
readers in selecting well suited and impeccable
service providers that will not only help understand
the nuances, but also help simplify the approach to
such companies.

Company:

Noise PR Firm

Description:

Adopts a specific
methodology that

is strictly based on
solid data, which the
company constantly
researches on &

Key Person:
Georges Najm,

Founder & CEO analyzes, in addition
to leveraging the

. founder’s prestigious
Website: wisdom to create

exceptional PR

noise-Ib.com campaigns

|PR AGENCIES

of Noise in Silence
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Noise PR Firm: Moving Steadily Forward with Lots

he economic ‘slowbalization’ is now

real across the continents, impacting

almost the entire spectrum of

businesses. Replicating the world’s
hottest markets like the US, Europe, and India,
the Public Relations (PR) industry in Lebanon is
also taking a hit, and clients are earmarking the
lion’s share of their marketing budget to much
cheaper marketing media like social media,
depriving the PR firms from their good-old
financial privileges. Although going digital is
something inevitable, it doesn’t necessarily mean
that the PR firms should migrate completely to
the digital world. It’s just that modern problems
require modern solutions.

The Client-Centric Modern Solution

Manifesting one such ‘modern solution’ is Georges
Najm, a Senior Communications Consultant, post-MBA
University Lecturer, and the Founder & CEO of Lebanon-
based Noise PR Firm. Under the aegis of Georges, Noise
adopts a specific methodology strictly based on solid data,
which the company constantly researches on and analyzes.
This amalgamates with the proven capabilities of Georges,
who has a strong plinth of knowledge and experience

Noise has been advising
numerous top-brass politicians
and decision makers, providing
them with strategic consultancy
and advisory over major public
affairs issues

beneath him. Leveraging his unparalleled skills, experience
and thought leadership, Noise encrusts over a bunch of
specialized services that include media relations, lobbying,
crisis communications, and advocacy & public affairs. Over
the years, Georges and Noise have been advising numerous
top-brass political & corporate decision makers, providing
them with strategic consultancy and advisory over major
public affairs issues.

One among Noise’s prestigious
clients is Lebanon Reforestation
Initiative (LRI). Lend your ears
to LRI’s Director, Maya Nehme,
who echoes her sentiments, ‘“Noise
has helped us create and scale an
integrated PR strategy. They have a
deep understanding of our objectives
and consequently created story ideas
and media angles that helped us in
building our profile in front of the right

ST audience”. It’s exemplary the way

HUTIEEVE  Noise builds a strong relationship with

2 p
its clients based on trust by considering
them as partners and putting technology to good use.

For instance, Noise’s media intelligence team uses
cutting-edge tools and technologies to provide real-time
capabilities in order to ensure that the clients receive
detailed reports that affect their businesses. Assurance
that they don’t miss any important information allows
the clients to take informed decisions with confidence
and launch strategic projects. To make it even rosier, the
company is developing a common messaging platform
which will serve as a base for any kind of communication
with the client.

Going a step further, Noise also helps its clients build
or create their master narrative that they want to present to
different stakeholders of the organization. “We think and
act proactively throughout our contractual cooperation with
the client and constantly update them with our strategies to
match their dynamic requirements,” asserts Georges, who
recently conducted a branding conference with more than
500 CEOs present. He adds, “We never propose any client
the same idea from another pitch that was rejected. I take
pride in saying that we suggest original ideas and provide
totally customized services”.

Success Path

Came into existence in 2013, Noise today is one of the
biggest standalone PR firms in the country, being home
to more than 20 seasoned PR professionals and serving
a spectrum of institutions and corporations in the region.
There has been no secret sauce in this success, but creating
and developing original ideas. As an icing on the cake,
it also provides specialized event management services,
creating ‘noise’ around it. Noise is moving forward despite
the tides of economic slowdown. [El
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PRFIRM

Established 2013

HQ: Lebanon

Services: Communication Consultancy | Media Relations | Media Intelligence | Events Management | Copywriting and Editorial
Services | Public Affairs and Lobbying | Crisis Communications | Reputation Management | Corporate Communications |
Financial Communications | Media Engineering | Social Media & E-Reputation Management

Staff: 17
Offices: 3

GEORGES NAJM SAMER CHATTARY

CEO Operations Director

©

MIRA OSSEIRAN CELINA BOU SAAB
Account Man Media Account Manager& Media
Relations Coordinator Relations Coordinator

CONTACT

Address: Mtayleb Main Road, Metn,

ArabAd Magazine, Sep/Oct 2019

JULIE MAATOUK CHARBEL TANIOS

Associate Operations Director Strategic Planne
Senior Copywriter

ROMY ABIAD NADA OTAYEK KHOURY
Events & Creative Senior Media Analyst
Communication Expert

COPING WITH DIFFICULT TIMES
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CEO NOISE, Partner
and Managing Director,
CLEMENTINE

EMERGENCY PLAN

Lebanon has unfortunately been living,
for years now, in a truly difficult economic
phase. Economic growth is terribly slow,
even non-existent. The market seems

to be in freezing situation. Companies

are generally afraid to invest and to
develop their businesses. There is a trend
of “keeping the dollars safe”, which
communication practitioners face on a
daily basis. This being said, giving in is
never an option. Corporations should
absolutely create opportunities and invest
in tough times! As a matter of fact, this is
certainly the only way out... In this regard,
the advertising industry is suffering from
the ongoing crisis and got caught in this
vicious economic downturn. The role of
advertising players should be reinvented
and create substantial value to the clients.
They should guide their partners through
difficult times and supply them with

the proper consultancy, while tackling
positively the current market situation.
Our history shows that we have witnessed
several harsh crises, yet, we remained
resilient and adapted our ways to survive
and win. Thus, we have responsibility to
convince our clients that, in these tough
times, we need to invest and do our part

in pulling the economy from its down

lows. As a matter of fact, advertisers can
use periods of insecurity to communicate
reassuring messages to their audiences, and
here, agencies should be convincing, then
conceiving, and emitting these messages to
win the masses.

LET’S FOCUS ON DIGITAL MEDIA
Undoubtedly, digital and social media
revolutionized the way that communication
is carried. We all know that advertising has
had its glory days and been a social catalyst
of change in its beginnings. It has evolved
throughout the times of technological

and economic innovations, considerably
‘modernizingitself. Today, the digital and
social media trend s taking much of the
advertising industry’s spotlight. We are
seeing a major shift towards the digital
channels as more budgets are leaning
towards these new platforms and are
stripped from traditional outlets. Ad
agencies can play this card, creating new
campaigns, new concepts, new productions,
new methods... They can recruit a new and
different type of clients that (eventually)
pay less but which will be certainly on the
rise, while put on the right track. However,
they must keep in mind that advertising

in the traditional sense of the term will
remain the original spring board from
which brands blossom and create their
notoriety, and this is particularly relevant
for Lebanese brands in spite of the new
digital reality.

REKINDLE CREATIVITY

Creativity has always been the bread and
butter of our Lebanese agencies. Actually,

it became the Lebanese trademark, as
fragrances and wines are the pride of the
French. It is the “ideas” industry. And that’s
exactly what we say to our clients. Yet,

we are unfortunately seeing a drainage of
creative concepts, and we are not living up,
at least in this market, to the industry’s
expectations. That is why we need to
rekindle our creative potential and reinvent
advertising concepts and ideas. In this
sense, schools and universities have a big

role in spurring the fire of creativity and
inspiration to create executives who have
abundant communication skills flowing
with a rich stream of thoughts to rival
the highly competitive markets of Dubai
and the GCC that brilliantly managed to
establish themselves as the “creative hub”
of the region.

EXPAND

Given the challenging situation we are
facing in the local market, and in light of
the huge responsibilities that advertising
agencies have towards their employees,
their partners and their clients and to
ensure their survivability, it is of utmost
importance for local agencies to expand
outside Lebanon with so many untapped
markets, thirsty for Lebanese talents.
Taking the plane, moving constantly,

is a survival element. Agencies do not
necessarily need to open offices abroad,
if small actors don’t have the means to.
They can simply tour, prospect, present,
sell, produce locally, pitch abroad, and
bill from Beirut. It is a way to survive on
the individual level. On a more important
‘macro level, it is a precious way to export
ideas against dollars in...

INVESTING IN TRAINING LOCAL
TALENTS

Finally, one of the key elements to survive
this crisis is for advertising agencies to
start seriously investing in the Lebanese
human capital, the existing one. In difficult
and uneasy times, instead of recruiting
low-caliber human force and cutting
expenses, retain what you have and train
them. This human capital was always the
cornerstone and the engine of the Lebanese
economy, and most particularly the
advertising industry. It is crucial to adopt
continuing education and training as a
means to allow these professionals to cope
with the growing challenges they face on a
daily basis, to adapt to change, to counter
the hardships in convincing their clients

to spending money on advertising, and to
keep up with new realities in the market.

Sep/Oct 2019 ARABAD 15
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CONTACT

T +961-4-930 081 | +961-3-944 111
F +961-4-930081

B infoenoise-lb.cam
W www.noise-lb.com
© roisesarL

© NoisesaRL

@ noisesare

@) HoiseSARL

© noisesARL

D HoiseSARL

ESTABLISHED 22/01/201

HQ: Mtayleh Main Road, Metn, Lebanon

Offices: Beirut Central District, Lebanon

Services: Communicotion Consultancy | Media Relations
| Media Intelligence | Events Management | Copywriting
and Editorial Services | Public Affairs and Lobbying | Crisis
Communications | Reputation Management | Corporate
C Financial Ct i | Media
Engineering | Social Media & E-Reputation Management
Staff: 17

Offices/Countries: 7

CLIENTS

Beirut Municipality - Clty of Beirut | iz Holding (Owner
and operator of powerships Fatmagil Sultan and Orhan Bey) |
Karpowership Lebanon | Lebanese Republic - Ministry of Foreign
Affairs and Erigrants | Lebanese Republic - Ministry of Energy
and Water | Lebanese Republic - Ministry of Esonomy & Trade |
Visit Lebanon | Cigna Corporation (NYSE:CI), A Leading Global
Health Services Company Based in the US. | Rotary club, District
2452 | Primesouth | Cedrus Bank | Holy Spirit University of
Kaslik (USEK) | Microsoft Lebanon | ed Bull Lebanon | Buta
Films (Russia) | Blue Sound SAL | Grey Matter Business Advisory
| Telegraph Capital Partners | MIC1 | Alfa | UMP Liban | MP
General Chamel Roukoz | MP General Antoine Pano | Former
Minister Nicolas Sehnasui | Boscker, Public Health Company |
Careem, Tst ride-hailing App in the Mena region | Bacardi Group,
for Dewar’s, Grey Goose and Martini brands | Dyar Trading &
Contracting | Chateau Belle-Vue Winery (Bhamdoun, Mount
Lebanon) | Adyar | Le Téligraphe | Averda Group | Sukleen

SAL | RAMCO Waste Management | Everteam | Le Mythe -
Cercle Privé | Joumana Haswany (Painter, Artist) | Joyce Azzam
(Mountaineer) | Mazen Abboud (Writex) | Juliana El Haddad
(Painter) | Lebanese Disapora Energy | LDE | Patrouille Des
Sommets | General Foundation | LRI, Lebaness Reforestation
Initiative | US Lebanon Tech Hub | Plus Properties

LOTS OF NOISE IN SILENCE

NOISE IS A YOUNG PR FIRM WHICH MAIN PROMISE IS TO CREATE "NOISE"
AROUND ITS CLIENTS' BRANDS AND STORIES THROUGH A COMPLETE RANGE OF
INTEGRATED MARCOM SERVICES INCLUDING PUBLIC RELATIONS, COMMUNICATION
CONSULTANCY, MEDIA RELATIONS, MEDIA INTELLIGENCE, EVENTS MANAGEMENT,
PUBLIC AFFAIRS, LOBBYING, CRISIS COMMUNICATION, EDITORIAL SERVICES, AND
MORE. QUR NAME SAYS IT ALL! WE MANAGE TO GET AS LOUD AS WE CAN TO PAVE
THE WAY FOR BRANDS AND CORPORATIONS, CONSTANTLY BREAKING THE
ORDINARY PATTERN WITH “LOTS OF NOISE IN SILENCE".
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MAKE SOME NOISE

Things are changing in Lebanon as they
are changing worldwide, yet the changes aren’t

as fast as they are elsewhere,” says Georges
Najm, founder and general manager of Noise
PR & Events.

Najm is a straight talker. He is detailing
the obstacles that restrict Lebanon’s PR
industry from advancing: a lack of good
talent and resources; the turbulent economic
outlook; and the slow and overly bureaucratic
nature of Lebanon itself. “It's a slow country,”
he says with barely contained exasperation.

If the PR industry in Dubai and the rest
of the world is in a protracted period of
transformation, it is still playing serious catch
up in Lebanon. Old school public relations
practices are alive and kicking, diversification
is limited, and the positioning of PR within
companies is sometimes misguided.

“Iwould like better human resources and
more professionalisation of the industry,”
says Najm, who founded Noise in Beirut in
2013. “I would like to see more and more use
of new media tools - everything pertaining to
bloggers and social media influencers we are
still improvising on. I would like to see it more
scientifically managed.

“[But] this takes time, it takes research,
it takes training, and it takes lots and lots of
trial and error. It will take money and it will
take a few years, but things have to go this
way, otherwise you cannot survive.”

Yet the old ways are alive and well in
Lebanon, says Najm.

10 ARABAD September 2017

Beirut’s Noise wants to be the most professional independent
PR firm in Lebanon. But first it has to negotiate the country’s

challenging market

‘ ‘ If you don’t have solid

media relations, you
cannot claim to be a PR firm. If
you don’t have lobbying power,
advocacy, and public affairs
power, the ability to get things
done and open doors, you can’t
claim to be a PR firm. If you
don’t have impeccable writing
skills, and if you don’t have
impeccably well organised crisis
communications cells with proven
delivery and track records, you
cannot claim to be a PR firm.

“People want them,” he admits. “You still
have press releases, you still have traditional
‘media interviews, you still have TV coverage,
you still have all of that. And we're still
doing them, applying new methods and
new techniques, but we're still doing them
the old way. Until now they did not die. So
let's be realistic. We still have print, we still
have radio, we still have TV and clients are
still asking for them. They're still asking for
TV interviews, they're still asking for press
releases, even though the press release as a
tool is dying worldwide.”

All of this could be viewed as an
opportunity for Noise, a young and
independent PR agency that seeks to be
recognised as one of the most innovative and
professional agencies in the country. With a
core offering of events management, PR and
‘media relations, it aims to take an even bigger
share of the market than it already has, with
Najm critical of many of the other agencies
circulating in the market.

ArabAd Magazine, September 2017, P.10

“There are no more than 10 agencies
who do business the way business should be
done, and who deliver the way they should be
delivering,” says Najm. “It’s about the business
they have and the services they deliver.
Organising a wedding is not the job of a PR
firm. If you have an agency that is organising
weddings and organising parties for bachelors,
you can’t claim to be a PR agency. L have a
problem with positionings in Lebanon.

“If you don’t have solid media relations,
you cannot claim to be a PR firm. If you don’t
have lobbying power, advocacy, and public
affairs power, the ability to get things done
and open doors, you can’t claim to be a PR
firm. If you don’t have impeccable writing
skills, and if you don’t have impeccably well
organised crisis communications cells with
proven delivery and track records, you cannot
claim to be a PR firm.”

Najm, who is also the co-founder and
‘managing partner of advertising agency
Clémentine, knows that the use of social
media is slowly transforming the country’s
PR scene, with influencers and video content
slowly but surely increasing in importance.

“If you don't do social media you are
dead,” says Najm, who advises many Lebanon's
top-brass politicians. “Lebanese people have
PR in their genes but they don’t have it in a
professional way. With some training and some
institutionalisation of the new tools things will
definitely go forward in a better way."

Noise’s strategy going forward?

“We are aiming to be the biggest
independent PR firm in Lebanon, and the
‘most professional independent PR firm in
Lebanon,” he replies. “The action plan is
to recruit the proper talent to support big
accounts, to recruit big corporations, and to
keep delivering and making Lebanon’s name
shine as a PR destination. - LA.

LOTS OF NOISE IN SILENCE

"NOISE" AROUND ITS CLIENTS’ BRANDS AND STORIES THRONGH A COMPLETE
RANGE OF INTEGRATED MARCOM SERVICES INCLUDING PUBLIC RELATIONS,
COMMUNICATION CONSULTANCY, MEDIA RELATIONS, EVENTS MANAGEMENT,
PUBLIC AFFAIRS, LOBBYING, CRISIS COMMUNICATION, EDITORIAL SERVICES,
ACTIVATION{hND MORE. OUR NAME SAYS IT ALL! WE MANAGE TO GET AS LOUD
AS WE CAN TO PAVE THE \M%FOR BRANDS AND CORPORATIONS /CONSTANTLY

NOISE SARL IS A YOUNG PR AGENCY WHOSE MAIN PROM§E IS TO CREATE

BREAKING THE ORDINARY PATTERN WITH “LOTS OF NOISE IN SILENCE".
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THE LOCAL AD INDUSTRY SCREAMS FOR CHANGE

Sitting in his moderately-sized office
decorated with rows of model airplanes
and helicopters, Najm a meticulously
well-kept middle aged man with an
unusual flair for aviation, launches
with vigor right into the matter saying,
“The Lebanese communication scene is in
urgent need for a complete make-over!”

Without being asked to explain
and before hurling into why that is the
case, he took a deep breath as if trying
to restrain himself from bursting out
and said, “In the seventies, eighties, and
early nineties, Lebanese professionals
of all categories such as advertisers, ad
agencies, media specialists, and production
houses were the 'lords’ of the regional
communication industry.”

Taking a moment to compose
himself, he continued in a significantly-
lower tone as if in mourning, “We, since
then, have diverged from that reality and

are currently operating on survival mode.”

26 ARABAD October 2016

Georges Najm, partner and director of advertising

agency Clémentine and sister company Noise PR, talks to

ArabAd, in an exclusive face-to-face interview, about the

critical concerns he has related to the shameful state the

ad industry is currently in. He also provides solid reasons

why that is so and makes realistic suggestions on how to

fix what is still worth saving.

He attributes such decay to a
number of factors chief among them
is the economic and political situation
dominating the region. This in turn has
forced him to take on responsibilities
that previously would never have been
his charge. “Today I find myself wearing
two hats, one of a businessman and the

other of an ad man,” he said.

) iy

ArabAd Magazine, October 2016, P.26 / 27

The reason is mainly because the
industry has not experienced growth
in years. On the contrary, it has
been on a deadly downward spiral
headed straight to hell. "It is a fact
that when the economy suffers, so do
corporations. In this case, the first thing
that happens is they cut advertising

and communication expenses. There is

nothing we can do in this matter. What
used to happen is that agencies convinced
clients that they should invest because
that would work to their advantage
when there is a course correction. This,
no longer is the case,” he said with a
mournful tone.

The problem is further compounded
when considering the lack of creativity,
which has sadly become commonplace,
if not the standard. With grave disgust,
Najm asked, “Why, would a client,
trying to squeeze every penny, invest
in media when the overall result will be
spectacularly-mediocre?”

Following up that question with
an answer, he communicated two
significant points related to quality,
which in the past ten years has been

thwarted due to the emergence of non

P T T

stding el pitaleadadege
in just about anything.

“After posting an opening for
copywriter at our agency, I received over
fifty CVs none of which fit the bill. This
never used to happen,” he said with an

expression of a man going insane.

Hesitating for a second, he smiled
before continuing, “The country’s newest
‘ad agencies’, are comprised of a three-man
team operating out of a two-room space!”

This kind of operation, if one
may even call it so, is based on a local
‘know-it-all' mentality, a quality the
Lebanese take great pride in. “How are
these agencies different from the hundreds
of unlicensed car service shops specialising
in the repair of ‘ALL kinds of cars?” Najm
asked with a dumbfounded look.

‘While most, if not all agree, that
drastic measures need to be taken to
rectify the state of the communication
industry, attempts at drafting laws
to that effect have proven, futile.
However, Najm remarks, there are
plenty of options to consider and
decisions to be made that could benefit
all players one way or another.

“For us to achieve any

COVER STORY

Another suggestion put worth
is to allocate media budgetsina
more efficient and cost-effective
way considering that the days when
clients would shell-out hundreds of
thousands of dollars on a 30-second TV
commercial are long gone.

“The tools at our disposal today are
insanely powerful, unbelievably effective,
and exceptionally-affordable. Yet because
of ‘dinosaur mentalities’ and a super ficial

de ding of these, their depl
remains, limited,” he said moving his
head from side to side.

Lack of professionalism when it
comes to local media ‘actors’, or as they

like to call themselves, ‘representatives’,
is yet an additional hurdle in need of
serious reform.

While everyone is expanding their
services in pursuit of ‘more’, some

media isations have taken an

growth, we need to alter the way we

view the industry. For one, the ‘me-first’
mentality needs to be remaved from

the equation as that is tremendously
detrimental in every respect,” he said with

a cautioning tone.

unprecedented step in that direction.

“If you own a product that you have
allocated $10,000-15,000 to advertise,
you now have the option to hand a brief to
a TV station whe in turn will produce and
air the commercial,” he revealed.

In regressing to a ‘do-it-all’
mentality as the only means to stay
afloat, the roles of various media
institutions, which were clearly defined,
have now almost blurred entirely.

“There are many easy ways today when
tacking complex problems. Brands will
continue to communicate but will shift the way
they do so and Lebanese media and advertising
agencies need to grasp this reality to effectively
service the brands they have rather than fall
prey for more,” Najm conduded as he rose
and turned his gaze to admire the beauty of
the setting sun. @ J.H.

October 2016 ARABAD 27

108



ArabAd Magazine, October 2013, P.88

noise

e ADDRESS
Lots of Noise in Silence T 49614930081 - 19613944 111

Services: Communicatin | Medi Relaion
Georges NAJM e bp e |

Media Plnning nd Booking.
Employees:

No.of Offices/Countrie:Hesdquartered in Labanon
Anmal Bilings/ Revenuesfor 2015(Lebanon/
Network: Undilosed

ArabAd Magazine, October 2015, P.97

Pl o ammlsceem |

noise

Lots of noise in silence...

Tel: 49613964777 ‘

49613.946111  Karadeniz Holding (Owner

49614930110 and aperator of powerships

eorgesnajm@  Fatmagal Sultan and Ohan
noise-lb.com Bey) | Chiteau Belle-Ve

Winery (8hamdoun, Mount

2013 Lebanon) | Le Tétégraphe |

Managing Parter / i

Beach 37 | Bamboo Bay

Services Ofer

Public Affairs and Lobbying
| ciss Communications |
Corporate Commurications
| Financial Communications
| Medi Planning and
Booking

No. of Employees: 6

No. of Offices/Countries:
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LOTS OF NOISE IN SILENCE

NOUSE SARL 15 A YOUNG PR AGENCY WHOSE MAN PROMISE 15 0 CREATE
{NOISE* AROUND ITS CLIENTS' 8RANDS AND STORIES THROUGH A COMPLE
RANGE of INTEGRATED MARCOM SERViCES |m:|.un|uG PUsLIcKRELATIONS,
FANCY, MEDIA' (TS MANAGEMENT,

PUBLIC AFFAIIS.ILe!lea cms<§ennu~lcnlon. EOIToRIAL SERVICES,
NAM

ACTIVATION, AND M ALLI WE MANAGE TO GE
A5 WE AN 10 PAVE T WAy FOR BRANS AN CORPORATIONS, CONgTAILY
BREAKING THE ORDINARY PATTERN WITH "LOTS OF NOISE IN SILENCES"

-
861 4 930 081 | M 00961 3 944 111 nolse\
o Geseoran

NOISE wcormic nstece..

Maraging Patoer / Diector

Managenert | Copyoricing  University of ek USEK)

Moukarzel Center, 18t ang Edtoril Sevces | | IC - Al | UNP Liban
s i Mo e, vty | ot s (o
oo | b capom

N g s ot T i
‘Website: www.noise-Lb.com Chateau Belle-Vue Winery
B8/ Noise SARL | Le Télégraphe | Adyar |
T/ Noise No. of Offices/Countries:  Beach 37 | Sukleen SAL |
# st et e Mt s (s
ey A S Haswy

frenrons

/012013 Labanese Repubic
MinistyofFregn Afis
rices Offered: and Enigants | Lebancse
Communication Comsltany  Republic - ity f nergy
| Mo Rlations | vt and Wter | Hoy Spirt.

ArabAd Magazine, July 2015, P.23

Moukarzl Cnter, 15t Floor, Moyl Mo R, M,
L,

T 19614330081 49613944111

B intoonoise bcom

Wbl com.

ODOO O Orosesant.

FOUNDED: 2210172015

HQ: Libuson

ManagingPartoer-Dirsctor  Account Mansger Sevicens Commmicaion | i etons

No.of Offices/Countrio:Hesduartesdia abancn
Annual ilings /Revesnes fr 2016 (Labsson/
- Undiados

'MANAGED EVENTS  LLUSTRATIONS DELIVERY.
ebsnceDipes By Coferocs, Gl D nd Gl
Dasc et Prtomancs | ainings i P

S A ——
It st t ol D Srrs” sl vt |
Lo MedsTip o Kl oo HQln i .

ArabAd Magazine, October 2016, P.90

LOTS OF NOISE IN SILENCE

NOISE 1 A YOUNG PR AGENCY WHOSE HAN PROVIE 15 TO CREATE NOSE-

NTS' BRANDS AND STORIES THROUGH A COMPLETE RANGE

of NTEGIATED MATCON SERVCES INCLUDING  PUBLEC RELATIONS

cu»wmmm ccnsmuncv HEDIA RELATIONS EVENTS HANAGEWENT:

PUBLIC AFFAR! 1S COMMUNICATION, smmm senvices,
ACTIVATION, ANE MORE OUR VAME SKYS 7 ALLI WE MANAGE TO.G

S WE CAN TO PAVE THE WAYFOR SRANDS AND CORPORATIONS, CONSTANTLY

i

/
el

©1/F 00 981 4 930 081 | M 00 981 3 04

LOTS OF NOISE IN SILENCE

NOISE SARL IS A YOUNG PR AGENCY WHOSE MAIN PROMISE IS TO CREATE
NOISE AROUND Y5 CLENTS'SRANDS AND STORIES THROUGH o CONPLETE
RANGE OF 1 o SERCes INCLUDNG rUBLICiReLATONS,
COMMUNICATION:CONSULTANGY, HEDIA RELATIONS, MeNT.
PUBIC AeeARS LosBvG, Cris n»«umc;mcn Emvm\m. smm
ACTIVATIO! IT ALY WE WA
ASWE CAN T0 PAVE THE WAY FOR BRANDS AND CORPORATIONS, CONSTANTLY
BREAKING THE ORDINARY PATTERN WITH *LOTS OF NOISE IN SILENCESS.

@ T/F 00,961 4,930 081 | M 00961 3 044 11

© ioasom @noseibcon 00OOA)/miscsar e e

noise

© Fioaoanicom @roceboon 0OOSAoies po

109



AGENCY RATE CARD

110



Public Relations

DESCRIPTION OF SERVICES

MEDIA EVENT MANAGEMENT
(Press Conference, Launching, Media Briefing, etc.)

PRE -EVENT
* Media invitations and follow-up, RSVP media service.
* Preparation of press kits to include: press releases in 3 languages, fact sheets, efc.
¢ Coordination with suppliers (hostesses, venues, photographer, etc.)

MEDIA EVENT
¢ Set up of the press office on premises
*  Media check list
¢ Distribution of press kits
¢ On site coordination with suppliers
¢ Distribution of gifts and giveaways

POST-EVENT
¢ Finalization of media attendees list
¢ Sending of pictures to non-attending media
* Distribution of press kits to non-attending media
* Follow up
*  Monitoring
* Final Report

MEDIA RELATIONS
* Developing one press release in three languages (Arabic, English & French)
¢ Creating all materials to be used in press platforms, including fact sheets, speeches,
written interviews, and features in Ariabic, French and English
¢ Coordination of respective pictures where relevant
¢ Dispafching to respective media
*  Monitoring
¢ Final report and analysis

$ 8,000 - 14,000

Preparation & Organization of 1 interview $ 1,500
Press Release (One language) $ 1,000
MEDIA Media Audit
Monitoring of arficles and news relevant to sectors of interest of the client, in online, Starting
print and audiovisual media. $ 5,600 / month
Preparation of reports on media coverage and sectors news on daily and monthly basis.
Distribution of one press release + Monitoring $ 3,000
Article Placement $1,500

Media Trip Organization

$ 8,000 - 15,000

Networking (per meeting with potential business partner)

$1,500
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Copywriting and
Content Management

DESCRIPTION OF SERVICES

CREATIVE COPYWRITING (One language)
*  Corporate Slogan Creation

$ 1,500 - 3,000

* Radio Ad Body Text $1,500

* TV Release Text $ 2,000

* Press Ad - Headline and Body Text $ 1,500

*  Website content (depends on difficulty length) $ 2,500 - 3,500

e Flyer (1 side page or 2 sided document) $ 1,000

*  Brochure/Company Profile $ 2,000 - 4,000

e Advertorial page $ 1,500

*  Facebook page information $ 1,500
REGULAR TRANSLATIONS (Per page per language)

* Informative documents, internal documents, etc. PaAe
BUSINESS & STRATEGIC SERVICES $ 200

e Contracts drafting

per average

* RFP responses preparation A4 paper

e Corporate and business letters
ADAPTATIONS

e Corporate Slogan $ 900

* Radio Ad $ 500

* TV Release $ 700

* Press Ad - Headline and Body Text $ 500

*  Website content (depends on difficulty length) $ 1,000 - 2,000

*  Microsite $ 300

*  Flyer (1 side page or 2 sided document) $ 300

*  Brochure/Company Profile $450-800

e Advertorial page $ 300
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DESCRIPTION OF SERVICES

CONCEPTION, EVENT MANAGEMENT & EXECUTION (from A to Z)
e Agency fees depending on events scope, size and required staff $ 18,000 - 45,000

Events
Management
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PR & Media Relations Services

Retainer Fees Formula

Our PR Firm Retainer Fees vary between 6,000 USD and 15,000 USD VAT excluded per month, depending on the scope
of services covered, the frequency and volume of the client’s requests, as well as the human capital size dedicated to the
account in question. The agency services to the retained clients cover a very wide array of PR services including advisory,
media reporting and analysis, all types of copywriting and editorial services in 5 languages (Arabic, English, French, Spanish,
and Chinese), full events management services, media relations, media services, media buys, protocol services, crisis support
and management, and others.

The exact retained above-mentioned fees have to be confirmed in detailed quotations and contract, following a briefing session
with each client and a preliminary analysis of the requests, made on an annual projection basis. The above retainer figures
exclude:

- Out-of-pocket media expenses.
- Media invitations, trips, and events expenses, which are subject to 10 % agency supervision fees.
- Other Events productions fees which are centralized at Agency and subject to 10 % events agency fees.
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“The most
important thing in
communication is
hearing what

Peter Ducker

“Either write
something worth
reading or do
something worth

Benjamin Franklin

Is infinitely
more effective
than a
front-page ad.”

Richard Branson

noise

IS

performance
and
recognition.”

Douglas Smith

noise

“Journalism is
printing what
someone else does
not want printed:
everything else is

George Orwell

noise

“If you can’t

you don’t
understand it
well enough.”

Albert Einstein

noise




CONTACT

: Moukarzel Center

Mtayleb Highway

Metn - Lebanon
T: +9614 930081
M: +961 3944 111

: info@noise-Ib.com
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